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AEATIO TYIIOY

Me peydin emitvyio TPOYUATOTOONKE TO EPYACTNPIO EMUIPP®ONG TOV dlopydvwase 1 Aledvig
Opyavoon Buomoltukng (Biopolitics International Organisation — B.1.O.) omv Anpotiky
B1phobnkn g [péomag, otic 27 ket 28 Iovviov 2013. Z1dyog Tov £pyacTnpiov HTAV 1 HETAPOPH
TEXYVOYVOGING GTOV TOUEN TOV TOLPLOTIKOD HAPKETIVYK KOl 1 TOPOVGIOoT) KOAMY TPAKTIKOV Kol
gpyoreiov vy v avdmruén tov Protovpiotikod mpoidvrog llpeomdv pe v €Qopuoyn TV
ePYOLEIOV OVTOV TOGO 0 GLAAOYIKO emimedo 600 Kot o€ emimedo emiyeipnong. O ydpog
deEaymyng Nrav evyevikn mapoydpnon tov Anuov Ipecndv.

To epyacthplo eMPOPP®ONG TpayaTonodnke ota TAaicia tov £pyov «Kawvotopeg Ipaktikég
otov Buotovpiopdé» mov cvyypnuarodoteiton amé to Evpomaiké Ilpoéypoppo Eda@ukig
Yuvepyooiog EAlada—ArPavia 2007-2013 ko amd €0vikovg mopovg TV 000 KPaT®OV. TKOTOG
TOV £pyoV gival 1 SIUOPP®GCT] EVOG GLYKEKPIUEVOD KOWVOD TOVPIGTIKOD TPOIOdVTOC TPOCTIOEUEVC
a&lag 1o omoio Ba mpowbnbei v tovploTiky Prounyavio péco oamd Sebveic emyepnuatikods
eopeic won Ba vmoompiter TV mepotépm ovvepyacoio EAAGSac—AAPoviag o€ KOWEG
EMYEPNUATIKEC TPOTOPOVAIES. Avvoutkd gpyoleio mpog v KatevBuven avt) Bo amoteAécel M
avamTuén SUeEPOVC TOVPICTIKNG TAATEOPUOC TTOL O TaPEYEL YNELOKEC VANPESIEC KoL UE TNV
ocopuperoyn EAAnvikov kot AABoavikov entyelpnoemv o tpomOndel Ta cuyKpITIKA TAEOVEKTALLOTA
¢ dlacvvoplaxng meployng Koputode—IIpéonag. Zuvtoviotig Tov dloocLvoplokod €pyov eivar M
AweOviig Opyavmen Bromoltikiig (B.1.0.) evd ta péin g kowonpoaiog givol: o Opyoviepog
Buwréymv Arpaviag (ALB), n opyévmon EpopavBog (GR), o lloitiotikd Tpiywve Ipeomdv-
CTP (GR) kot to Iepropeperaxoé Zoppoviro s Koputeag (ALB).

Kvprog etonyntig tov gpyastnpiov tav o EvOopiog Maakag, Avdtepo ZTEAEXOC EMYEPNOEDY
kot ZopPovroc Marketing. O k. Mmdkog sivor wroyodyog Owkovouetpiog tov OKOVOUIKOD
[Mavemmuiov Abfvog (A.X.0.E.E.) xot xdéroyog peromrvyoxov ot Awoiknon Emygipnoswv
Master of Business Administration (M.B.A.) a6 to Cass Business School tov City University of
London. Ackei Atoiknomn kot €yel ektetopévn epmelpio. o€ ToAEOVIKEG Kol peYAAeS EAANVIKEG
EMUEIPNOEL;, Kol Toapéyel XvpPovAevtikn kot Exmaidevon pe tov XOvdegpo EAAnvikov
Emyepnoewv kot Bropnyoviov (ZEB) xor tmqv EAlnvikn Etoipeia Awoiknong Emyeipnoemv
(EEAE), ota medio tov Atebvoug Marketing, tng Aebvoug Emyeipnuatikdmrag yio EEaymyég kot
Tovpopd won g Ilpocérkvong Emevdvoewv. [Ipdobeta, dabéter KoPepvntikn eumeipio, mg
I'evikdg Ipappatéag At Biov Mdafnong oto Yrovpyeio [audeiog tng EAAnvikg Anpoxpartiog.

2V enTLYio TOL EPYOCTNPIOL GUVEPUAE KoL 1] EVEPYOS GLUUETOY] TOV Kowvov. [lapovoidotnkay
10€€G Kol TPOPANUATIOUOL Yloo TV TEPLOYN, VA OvamTOYONKe O1GAOYOG YO TOVEC UNYOVICUOVG
0pYAVAOGCTG TNG TOTIKNG KOWVOVING MOTE VO, OVIHETOMTIOTOOV Kaiplo TpoPAnpata dnws 1 avepyia
Kol 1] vrofaduion Tov Kowvavike Ko guotkod wepipariovroc. Ymnpée EvBepun aviandkpion
oV dNpovpyic EvOg TOTIKOD SIKTVOV ovvepyaciog otig [Ipéomeg, kabmg kol 6TV COUPETOYN
0TO OLUGVVOPLOKO OIKTVO cLvEPYASiag e TomkEG Kowvmvieg otnv AAPavia pe otdyo v Anym
KOLVAV avITTUVELOKAV TPOTOBOVALAY.

Meta&d dAAmV, To EpYOoTNPLO EXUOPPOCTC TapaKoAoVONcaY eknpdsmmot Tov Afjpov Mpeondv,
m¢ Anpotikng Emyeipnong llpeonav, tov @opéa Awayeipiong EOvikov Ilapkov Ipeonav, o
Aypotikdg Xovetupiopoc @acoronapaywydv lpeonav-IIEAEKANOX, 1o I'pageio I'evikod
Tovpispov Prespana, 1o Ilvedpa tng Avakaioyng, ToTKoi 6OAAOYOL KO ETLYELPTUATIES.
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